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Dane Neves is an accomplished filmmaker, marketing
professional, and champion of creative storytelling.
With skills ranging from directing to writing to editing to
photography, Neves' independent films and corporate
promotional videos have garnered local, national, and
international recognition. 
 
Neves earned a film degree through the University of
Hawaiʻi at Mānoa's Academy for Creative Media.
Following his passion for storytelling and social
engagement, Neves began his career at ʻŌlelo
Community Media, Oʻahu's PEG access television
provider. Throughout his tenure, Neves developed deep
ties within the communities of urban Honolulu, providing
media training and production services to the public,
eventually advancing into the company’s marketing
department. In addition to the many TV spots, graphic
ads, and communications materials he created, Neves
served, for many years, as the awards show producer
of Youth Xchange, Hawaiʻi’s largest statewide student
video competition. 

Neves continuously strives to expand his skill set with
alternative forms of artistry. In 2017, he was invited to
write the libretto for, direct, and perform puppetry for
the Pele Awards, one of 15 District Competitions for the
American Advertising Awards recognizing the best
advertising and creative design work in Hawaiʻi. His
success with this live stage production led to the
opportunity to record a music album, Felt Something
Beautiful, featuring 10 original songs written and
performed by Neves himself.

As a way to stay connected to and support the local
film community, Neves joined the Hawaii Filmmakers
Collective board of directors in August of 2021.

Neves currently resides in Las Vegas, Nevada, having
taken on the role of Marketing Manager at Spread the
Word Nevada, the state's largest children's literacy non-
profit organization.

ABOUT DANE



Movie Poster Artwork
The Monkeyboy Fever • 2008
The Green Tie Affair • 2010
Giant Monsters Attack Hawaii! • 2011
Poison Apple • 2012

A short narrative film has an average film festival shelf life of 2-3
years. To showcase my independent films' accolades at the end
of their film festival run, an awards poster was designed,
printed, and displayed for each. The classic film festival laurel
includes two olive leaves encompassing the film's award
information or official selection information. 



Web Icons
‘Ōlelo Community Media • 2018

‘Ōlelo Community Media broadcasts community programming on
high-quality distribution equipment 24/7 on O‘ahu and on the
internet worldwide. Programs can be viewed via cable television
(Spectrum or Hawaiian Telcom), live channel streams, ‘Ōlelo’s
mobile app, ‘Ōlelo’s YouTube page, or on ‘ŌleloNet – a Video On
Demand service. 

The four numbered icons at the top represent each of ‘Ōlelo’s four
traditional cable television channels. These channel ID icons are
utilized in channel bugs, appearing on the bottom left corner of their
respective channels at all times. 

These icons are also used as functional buttons on ‘Ōlelo’s official
website (olelo.org) and mobile app, transporting users to a media
player that streams their respective channelʻs content via the web.

The remaining icons are functional buttons that can be seen
throughout the website, directing users to various highly utilized
web pages. 



Internal Newsletter
‘Ōlelo Community Media • 2022

 
In an effort to improve staff engagement with 

our Marketing Department, a weekly series 
of internal newsletters, On Mission, was 

created. Each newsletter would feature a 
feel-good story highlighting the company’s 

reach in the community. 
 

A follow-up email would be sent to the staff 
inviting them to participate in a trivia contest 

with questions based on the information in 
the newsletter story of the week. Winners 
received a featured ʻŌlelo swag item each 

week. 
 

These swag items were put into production 
to be used as giveaway gifts for special 

guests, collaborators, supporters, and new 
friends made at community events and 

conferences. 
Promotional Swag Items

Logo



Youth Xchange
‘Ōlelo Community Media • 2016-2022

The Youth Xchange Statewide Student Video Competition is
Hawai‘i’s premiere and only statewide youth video competition
open to all ages (elementary, middle, high, and college). Youth
Xchange empowers youth to identify and bring critical community
issues to the forefront via uneditorialized video content. 

Students are able to compete in sponsored and general
categories such as Mini Documentary, Public Service
Announcement, and Short. The video competition culminates at
the annual awards banquet celebrating the achievements of the
talented students and teachers. 



Full Page Video Graphic

Video Lower Third

YXC 2020 Art Direction
‘Ōlelo Community Media • 2020

Due to the global pandemic, a virtual awards program
was produced in lieu of the annual awards banquet in
2020 and 2021. 

Gold and purple coated the event's graphic art.

The program premiered concurrently on ‘Ōlelo’s
television channels, on ‘Ōlelo’s YouTube channel, on
‘Ōlelo’s Facebook page, on ‘Ōlelo’s Video On Demand
internet platform, and on ‘Ōlelo’s mobile app.

In-Studio Recording, hosted by Brooke Lee

Production Crew

Enamel Pin



Website Banner

In-Studio Recording, hosted by Jelayne Shelton

Social Media Ad - Twitch

Video Lower Third

YXC 2021 Art Direction
‘Ōlelo Community Media • 2021

The 18th annual Youth Xchange Statewide Student Video Competition's awards
banquet was, again, pre-recorded for a completely virtual broadcast with the
addition of a concurrent Twitch "live" stream.

The event graphics complimented ‘Ōlelo's campaign at the time, "‘Ōlelo Stands
For Free Speech." Greys, red, and blues were incorporated in all designs.



Video Lower Third

YXC 2022 Art Direction
‘Ōlelo Community Media • 2022

The 19th annual Youth Xchange Student Video Competition welcomed students
and teachers back to an in-person awards banquet at the Hawai‘i Convention
Center. The theme was “Come Together”, adopting a vivid pastel palette. 

The awards banquet was broadcast live on one of ‘Ōlelo's traditional television
channels and simultaneously streamed on ‘Ōlelo's Facebook page.

Additional physical items created for this event include vinyl banners for
winning student video teams to take back to their schools, two variations of
“red carpet” press walls, enamel pins, and various table signage. 

Website Banner

Social Media Ad - Live Broadcast Enamel Pin Awards Banquet, hosted by 
Dillon Ancheta and Mele Apana 
at the Hawai‘i Convention Center



SAY IT LOUD! Streamathon
‘Ōlelo Community Media • 2020

‘Ōlelo’s SAY IT LOUD! virtual streamathon was a program
celebrating free speech and the amazing work the
producers & volunteers have done throughout the year
2020. The program streamed on ʻŌlelo’s cable television
channels, ʻŌlelo’s mobile app, and YouTube. 

Social Media Banner

Social Media Banner

Logo



Mele A'e
‘Ōlelo Community Media • 2021

Mele A‘e (Raise the Music) presented by ‘Ōlelo Community Media and Summit
Media provides a venue for aspiring musical artists, local to the island of O‘ahu,
Hawai‘i, to introduce themselves to audiences in Hawai‘i and beyond, to display
their talents, and launch their careers. 

Each episode premiered concurrently on ‘Ōlelo’s television channel 53, on
‘Ōlelo’s YouTube channel, on ‘Ōlelo’s Facebook page, on ‘Ōlelo’s on-demand
internet platform, and on ‘Ōlelo’s mobile app. 

A robust social media campaign was designed to showcase the featured
artists as well as attract new ones to be on the show.

Streaming Thumbnail

Social Media Ads



Vote
‘Ōlelo Community Media • 2022

Each election year, ʻŌlelo’s Vote service strives to create
an informed electorate. Vote also provides candidates
with a forum where they can address issues relevant to
their constituents. 

Candidates In Focus is a Vote service that offers
candidates for O‘ahu or statewide offices the opportunity
to record an unedited message up to 5 minutes in length.
Messages are placed into programs featuring other
candidates from the same contest and cablecast before
the primary election. 

A graphics package was created for both Vote and
Candidates in Focus.

Logo

Logo Reveal Video Graphics

Logo



Fans
‘Ōlelo Community Media • 2018

Many of the community events that ‘Ōlelo’s Executive Production team
covers are held outdoors in the hot sun. Double-sided paper fans were
designed and distributed to event attendees with information on the Media
Service Centers and the provided services. 

The fans debuted at the 2018 
Aloha Florals parade in Waikīkī. 



Trifold Brochure
Spread the Word Nevada • 2022

Evergreen collateral presenting information about Spread the Word Nevada’s services. The design
style in these brochures served as a model for all other collateral created in the same time period.

Washoe County Version

Clark County Version



Bookmark
Spread the Word Nevada • 2022

Spread the Word Nevada programs serve over 60 elementary
schools in underserved communities throughout Nevada. Each
school is sponsored or “adopted” by a local business or
foundation. As a gesture of gratitude, a double-sided bookmark
prominently featuring the logo of each sponsoring organization
was created and distributed at the schools.

Side A Side B



Portrait Photography



Christmas Card Photography



Photos shot on a Sony a7ii mirrorless camera 
and edited in Adobe Lightroom and Photoshop



Original Unedited Photo Final Edited Photo

A shot of the subject sitting, standing, or lying on a
perch (e.g., a stool).
A shot of the scene without the subject and without
the perch.

A shot of the object being perched up and posed,
unobstructed by the person or device (e.g., a string)
doing the supporting.
A shot of the scene without the object and without
the perch.

Levitation Photography

Images depicting subjects that appear to be floating, or
levitating, in the air.

Levitation photography typically relies on two
fundamental images:

1.

2.

Photography that involves levitating objects relies on
similar fundamental images:

1.

2.

The photos are later processed in Adobe Photoshop
using cropping and layer masking.

Unedited Photos

Final Edited Photo



Music Album Artwork
FELT Something Beautiful • 2018

Released on all major digital music platforms, FELT Something Beautiful is a 10-track
concept album written and performed by me and produced by Brandon Nitta. The majority
of the songs are extended, professionally re-recorded versions of songs featured on
soundtracks from my musicals such as The Green Tie Affair, Giant Monsters Attack
Hawaii!, and Poison Apple.

The album cover was photographed by Candace Izumi. It accompanied the digital release
of the album on July 10, 2018. It was later printed on a limited edition vinyl record. 

I also shot 10 music videos for each of the album's 10 songs, showcasing Neves' array of
puppet characters including his puppet doppelganger featured on the album cover.

Limited Edition Vinyl

Album Cover, photographed by Candace Izumi

Spotify Profile Apple Music Profile Amazon Music Profile

Facebook Banner Ad



Original Poster Postcard

Awards Banner

Promotional Teaser Image

Social Media Ads - Cast Members

Documentary Promotional Materials
Parental Guidance Suggested • 2020

Real parents (in the form of puppets) seek advice from leaders in Hawaii’s LGBTQI+
community advice on how to better understand their gay son. This short documentary had
a successful film festival run from 2020 through 2022.

All promotional materials for this film featured the six main cast members against a canvas
representing the colors of the LGBT flag. 



DVD Packaging Artwork
Giant Monsters Attack Hawaii! • 2011
Poison Apple • 2012

On completion of the short film Giant
Monsters Attack Hawaii! and Poison
Apple, limited edition DVDs were
manufactured. 

Giant Monsters Attack Hawaii!'s DVD was
a single-disc product that included the
short film along with behind-the-scenes
mini documentaries. It was packaged in a
standard black snap case with artwork
printed on the cover and on the disc
itself.

Poison Apple's DVD was a two-disc set.
The first disc was the video DVD with the
short film and special features. The
second disc was an audio CD of the film's
soundtrack featuring original songs and
an original score by Dane Neves. It was
packaged in a black two-disc snap case
with artwork printed on the cover and on
the discs.

DVD Disc Case Insert

Case Insert

Final DVDs



Website
DaneNeves.com • 2018

My personal website serves as a portfolio for all of my personal creative projects.
Showcased on the site are my independent films, music productions, web series
productions, and photography.



Virtual Talk Show
Lonesome • 2020-Present

A YouTube series hosted by a ghost puppet, Lonesome (performed by myself), featuring
creatives living their best life in the new (para)normal. 

What started as a fun quarantine project to pass the time blossomed into a golden
opportunity to connect with fascinating people from around the world, sharing the horror
stories of their art, sport, hobby, cause, or profession. From real estate to raves, from
books to boutiques, from politics to porn, Lonesome fears no topic.

The Lonesome puppet used for Season 1 was built by Eddie Horn. A new and improved
Lonesome puppet for Season 2 and beyond was built by Jarrod Boutcher.

Social Media Ad - Series Premiere

Season 2 PosterGeneral Poster (2022)



Video Interview Layout YouTube Thumbnail Social Media Ad

A raw Zoom interview with myself
and the guest is recorded.
I write a script and record the
Lonesome puppet reacting with the
guest's interview.
The raw footage of me in the Zoom
interview is replaced with the new
puppet footage.
B-roll, sound effects, titles, and
graphics are added.
The episode is scheduled to
premiere on my YouTube channel.
A social media campaign promoting
the guest's episode is executed.

Each season of Lonesome is comprised
of 10 episodes. Each episode of
Lonesome takes roughly 2 weeks to
produce. The production process goes
as follows:

1.

2.

3.

4.

5.

6.



DaneNeves.com


