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Here you will find samples of my design and 
digital marketing work as Communications Spe-
cialist for ʻŌlelo Community Media, Oʻahu’s 
non-profit public, education, and government 
(PEG) access provider. 

My day-to-day work with ʻŌlelo involves man-
aging the company’s website and social media 
accounts, administering internal and external 
mass communications, designing marketing col-
lateral, developing in-house promotional video 
productions, and supporting any other market-
ing-related efforts.
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ʻŌlelo TV Channels and Web

‘Ōlelo Community Media broadcasts community programming on high quality distribution equip-
ment 24/7 on Oʻahu and on the internet worldwide. Programs can be viewed via cable television 
(Spectrum or Hawaiian Telcom), live channel streams, ʻŌlelo’s mobile app, ʻŌlelo’s YouTube page, 
or on ‘ŌleloNet – a video On Demand service.

The four icons above represent each of ʻŌlelo’s four traditional cable television channels. These 
icons are utilized in channel bugs, appearing on the bottom left corner of their respective channels 
at all times.

The icons on the following page are functional buttons that can be seen throughout ʻŌlelo’s official 
website (olelo.org), directing users to various highly utilized web pages.

The aforementioned channel ID icons are also used as buttons on the website, directing users to a 
new window with a media player that streams their respective channelʻs content via the web.

The left image is a screen shot of the live home page of the ʻŌlelo website as of December 2021. 
The image to the right is a mockup of the home page with updated channel IDs and web icons. The 
intent of this proposed change was to give the icons are more flattened look with a layout appearing 
more like a remote control1.

1 Colors of the mockup’s channel ID icons differ from the final colors as they were ultimately selected by ‘Ōlelo’s manage  
ment team. 
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The Youth Xchange Statewide Student Vid-
eo Competition is Hawai‘i’s premiere and only 
statewide youth video competition open to all 
ages (elementary, middle, high, and college). 
Youth Xchange empowers youth to identify and 
bring critical community issues to the forefront 
via un-editorialized video content. 

Students are able to compete in sponsored and 
general categories such as Mini Documentary, 
Public Service Announcement, and Short. The 
video competition culminates at the annual 
awards banquet celebrating the achievements 
of the talented students and teachers.

Youth Xchange

YXC 2020 logo

YXC 2020 video lower third

YXC enamel pins throughout the years

YXC 2020 web page banner

YXC 2020 airdates ads for social media

YXC 2021 logo

YXC 2021 video lower third

YXC 2021 web page banner

YXC 2021 YouTube/Facebook/Twitch premiere thumbnail YXC 2021 airdates ad for social 
media

YXC 2021 Twitch ad for social 
media

Host Jelayne Shelton on the YXC 2021 set

Due to the global pandemic, a virtual awards program was produced in lieu of the annual awards 
banquet in 2020 and 2021. The program premiered concurrently on ‘Ōlelo’s television channels, on 
‘Ōlelo’s YouTube channel, on ‘Ōlelo’s Facebook page, on ‘Ōlelo’s on-demand internet platform, on 
‘Ōlelo’s mobile app, and on ʻŌlelo’s Twitch channel (in 2021). 

Sponsors and presenters in Studio 1122
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YXC 2022 logo

YXC 2022 video lower thirdYXC 2022 winner’s banner

The 19th annual Youth Xchange Student Video Competition 
welcomed students and teachers back to an in-person awards 
banquet1. 

Shying away from monochromatic colors of the virtual years, 
2022’s YXC theme was “Come Together”, adopting a vivid pastel 
palette. 

Additional physical items had to be created for this event includ-
ing vinyl banners for winning student video teams to take back 
to their schools, two variations of “red carpet” press walls, and 
various banquet table signage.

1 Statistics: 547 guests in attendance. 41 awawrds given out. 640 entries received. 53 participat-
ing schools. All 4 counties of Hawaiʻi represented. 

YXC 2022 premiere ad for social media

YXC 2022 enamel pin

ʻŌlelo Community Media presented 
the first annual YXC Media Teacher 
Award, powered by Alaska Airlines. 

The honor was introduced this year 
as a “people’s choice” award deter-
mined by a combination of votes 
from students, family, teachers, and 
school administrators; along with im-
pact statements provided in support 
of teachers.

Media Teacher Award digital flyer

YXC 2022 web page banner
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Mele A‘e (Raise the Music) presented by ‘Ōlelo Community Media and Summit Media provides a 
venue for aspiring musical artists, local to the island of O‘ahu, Hawai‘i, to introduce themselves to 
audiences in Hawai‘i and beyond, to display their talents, and launch their careers.

The first season consisted of four (4) half-hour episodes featuring three (3) musical acts. Every epi-
sode was hosted by ukulele virtuoso Jake Shimabukuro.

For each musical act, a square (1080x1080) ad was designed with the intent to post on social media 
(Twitter, Facebook, and Instagram). Each ad would display the date, time, and distribution channels 
of the show’s premiere as well as photos of the talent and host Jake Shimabukuro. 

Each episode premiered concurrently on ‘Ōlelo’s television channel 53, on ‘Ōlelo’s YouTube chan-
nel, on ‘Ōlelo’s Facebook page, on ‘Ōlelo’s on-demand internet platform, and on ‘Ōlelo’s mobile 
app. A 1920x1080 thumbnail image was created for each episode to be used on YouTube and 
Facebook featuring all of the performers and the host. 

Mele A‘e
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For Mele A‘e’s second season, the graphics were updated to a gold palatte. The logo became a 
more defined golden vinyl record with a larger, more visible purple typeface. The ads followed suit.  

The YouTube cover photos maintained the circular frames around the talent. The blue/pink back-
drop was replaced with a sparkly rose gold backdrop. The talent premiere ads abandonded the 
circular frames for full frame images of the talent.

Mele Aʻe logo, Season 1 Mele Aʻe logo, Season 2
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Instagram Carousels SAY IT LOUD! Streamathon

An Instagram carousel is a post with multiple pho-
tos or videos that can be viewed by swiping or 
clicking left. Up to 10 images or videos can be 
added and shared as a single post on the feed.

Instagram carousel posts are one of the most en-
gaging formats on social media right now.

Hootsuite’s own social media team finds that, on 
average, their carousel posts get 1.4x more reach 
and 3.1x more engagement than regular posts on 
Instagram.

Our first attempt at a seamless Instagram carousel 
was showcasing each of the company’s six neigh-
borhood-based Media Service Centers (MSCs). 
Six panoramas were created with each MSCʻs ad-
dress, contact info, hours of operation, and man-
agerʻs name. Each panorama was then cut into 
squares and uploaded to Instagram.

‘Ōlelo’s SAY IT LOUD! virtual streamathon was a program celebrating free speech and the amazing 
work the producers & volunteers have done throughout the year 2020. The program streamed on 
ʻŌlelo’s cable television channels, ʻŌlelo’s mobile app, and YouTube. 

SAY IT LOUD! Streamathon logo SAY IT LOUD! Streamathon video lower third

SAY IT LOUD! Streamathon social media header

SAY IT LOUD! Streamathon social media ad Text-To-Give ad for #givingtuesday, encouraging the public to 
pledge donations via text messaging
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In 2018, Charter (known as Spectrum in Hawai‘i) threatened to channel slam ‘Ōlelo – displacing chan-
nels 49, 53, 54, and 55, as well as the Video On Demand channels 50 and 52, into digital Siberia, or 
high-numbered channels that are hard to find, hard to watch, and far from the main traffic lineup. If a 
viewer was unable to acquire a special box from the cable company to connect to their existing TV, 
your access to the ‘Ōlelo channels would cease to exist completely.

ʻŌlelo’s Marketing Department was tasked to create a social media campaign informing the public 
that there is no legitimate reason to relocate these channels and that displacing local programming 
channels and imposing barriers to access these channels discriminates against community access 
organizations like ‘Ōlelo and community voices.

Above: Variations of FACT graphics sharing previous cases of PEG access 
organizations falling victim to Charter’s channel slamming.

Left: Urgent action graphic asking the public to keep a Senate Bill pro-
tecting community access channels alive. 

Below: Eventbrite banner inviting community members to provide pub-
lic comment at the Department of Commerce and Consumer Affairs’ 
(DCCA) Cable Advisory Committee meeting on the future of Charter’s 
channel slam.

Thanks to hundreds of letters submitted from the public as well as city, state, and congressional 
leaders in support of ʻŌlelo, the Department of Commerce and Consumer Affairs (DCCA) issued 
Decision and Order 372 (D&O 372) to keep all Hawai‘i community access linear channels in their 
current locations on Spectrum until 2036.  Under D&O 372, “PEG Programming Channel locations/
designations shall not be changed, relocated, or altered without the prior written approval of the 
(DCCA) Director”.

No Channel Slam

#NoChannelSlam web page banner

#NoChannelSlam general social media graphic #NoChannelSlam definition graphic
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Vote 2022
Each election year, ʻŌlelo’s Vote service strives to create an informed electorate. Vote also provides 
candidates with a forum where they can address issues relevant to their constituents. 

Straying away from past Vote logos, which have often incorporated ourdated and overused graphic 
elements, a flat logo akin to mobile app icons was created. This could be used on the literal mobile 
app as well as areas of the ʻŌlelo website without having to adjust or change the design for future 
election years. It also integrates well with After Effects animated graphic templates.

A frame taken from a video stab created in Adobe After 
Effects to be used at the front of any and all election content 
created in-house, such as Candidates In Focus.

A frame taken from a video stab to be used for all Candi-
dates In Focus content.

Candidates In Focus is a Vote service that offers candidates for O‘ahu or statewide offices the oppor-
tunity to record an unedited message up to 5 minutes in length.  Messages are placed into programs 
featuring other candidates from the same contest and cablecast before the primary election.

Talk Story with House Majority

Above Left: Original Vote Informed logo (pre-2020).

Above Center: Vote Informed 2020 logo.

Right: Vote 2022 (and beyond) flat logo with a minimalist color 
palette.  

House Majority Leader Della Au Belatti conducts timely virtual interviews with State officials, com-
munity leaders, and fellow legislators about how the State is dealing with the COVID-19 pandemic 
while also showcasing State departments and community organizations.

Full page graphic variant 1 Full page graphic variant 2 Full page end slate graphic

Lower third

Logo variant 2

Logo variant 1

Host bug
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Digital Signage Equipment & Training
‘Ōlelo Community Media’s state-of-the-art production facilities and services are designed to em-
power, equip, and engage Oʻahu’s residents to tell the stories that matter most to them and their  
neighbors. ʻŌlelo’s 6 neighborhood-based Media Service Centers offer year-round professional 
training courses ranging from Producer to Cameras/Lighting/Audio to Editing.

A series of graphics were created for the training course website to be used as thumbnails for the 
various “products” (classes) being offered. 

Staff members’ hands were photographed holding featured pieces of video production equipment 
and were superimposed over a stark gray background. The only exception was the thumbnail for 
the Electronic Field Production (EFP) van training.

ʻŌlelo’s six neighborhood-based Media Service Centers (MSCs) provide convenient access across 
Oʻahu to services such as video production training, studio space, and equipment. Each MSC is 
committed to providing all members of the community an accessible and welcoming environment 
to create and distribute media. 

To reach each center’s visitor traffic, digital signage slideshows were created showcasing company 
announcements such as upcoming television premieres, volunteer opportunities, and community 
testimonials. Each slide measured at 1920x1080 and rotated every 20 seconds on large flatscreen 
TVs on display at each of the centers. 

Above Left: Opening slide featuring an ʻŌlelo staff 
members interacting with a levitating camera.

Above Right: 30th anniversary community report slide.

Left: A client testimonial slide with a short quote and a 
photo of the featured client against a black abyss.

Below: Variations of programming slides - Island Focus1, 
a bi-monthly series, and Pacific Buddhist Academy’s 
16th Annual Taiko Festival, which had four specific air 
dates. 

1 The QR code on the Island Focus slide directed visitors 
to the official Island Focus website (olelo.org/islandfocus), 
containing information about the series as well as links to view 
past episodes.
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Banquet Cakes
Each year, ʻŌlelo Community Media recognizes outstanding clients and volunteers by hosting a 
banquet in their honor. Various cake designs have been created for these events.

Outdoor Events Fan

The fans debuted at the 2018 Aloha Florals 
parade in Waikīkī. The graphic on the front 
had information specific to the parade. 

For subsequent events, a more evergreen 
front graphic was designed.

“29th Anniversary” cake design

“Mahalo” cake design

“Thank You” in different languages cake design

Many of the community events that ʻŌle-
lo’s Executive Production team covers are 
held outdoors in the hot sun. Two-sided 
paper fans were designed and distributed 
to event attendees with information on the 
Media Service Centers and the provided 
services. 



24 Dane Neves - Marketing & Design Portfolio 25Dane Neves - Marketing & Design Portfolio

Internal Newsletter
In an effort to improve staff engagement with our Marketing Department, a weekly series of internal 
newsletters, On Mission, was created. Each newsletter would feature a feel-good story highlighting 
the company’s reach in the community. 

A follow-up email would be sent to the staff inviting them to participate in a trivia contest with ques-
tions based on the information in the newsletter story of the week. Winners received a featured 
ʻŌlelo swag item each week. 

These swag items were put into production to be used as giveaway gifts for special guests, collabo-
rators, supporters, and new friends made at community events and conferences. 

Business Cards

On Mission logo to be used in the header of a Mailchimp email template

Company business card variant 1

Dane Neves
Communications Specialist

dneves@olelo.org

(808) 492-6603

1122 Māpunapuna St., 
Honolulu, HI 96819

(808) 237-2162
Office

Cell

Company business card variant 2
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Email Signatures
In an effort to standardize all outgoing company email signatures, the following memo was sent to 
all full-time and part-time staff.

Aloha ‘Ōlelo staff, 
  
It’s time to update our email signatures! Please take a moment to make sure your email signature has the 
proper formatting and has up-to-date information.  
  
Our company sends out hundreds of emails a day to local, national, and sometimes international constitu-
ents. Recipients judge our company emails not only by pertinent content, but also the look and impression, 
which includes our email signature. We need our company email signature to be clean, professional, and 
consistent, while providing necessary information about the sender. All email signatures should mimic this 
format: 

Your contact info should reflect what’s on your business card. Instructions on how to apply the new email 
format can be found further down in this email. Feel free to edit the template to fit your needs. 
 
ʻŌLELO LOGO 
The original company logo will need to be visible on the left column of your signature. If you need to access 
a PNG file of the logo, feel free to download it HERE. Please do not alter or distribute this logo without 
consulting with the Marketing Department. 
 
HAWAIIAN DIACRTITICAL MARKS 
If you work out of an Media Service Center, please use your MSC address and phone number. Make sure 
all Hawaiian diacritical marks (company name and location names) are visible and correct. For outlying 
MSCs with diacritical marks, feel free to copy and paste these… 
  
Kaimukī  • Kāneʻohe • Nānākuli • Wahiawā 

PERSONAL PRONOUNS 
Pronouns in email signatures show how the email senders identify themselves and how they would like to 
be referred to in the third person. Using them in email signatures can send a message that the company is 
inclusive of everyone and acknowledges gender diversity. Adding your personal pronoun to your signature 
is optional. Here is a guide on why pronouns are important to use in a professional establishment: MyPro-
nouns.org

Here are step-by-step instructions on how to setup your email signature via Outlook on 
your desktop. 
  
Step 1: 
Select and Copy my signature (above). You will eventually paste this in Outlook’s Signature window where 
you can just replace the necessary elements of my signature with your own information. All of the links 
associated with my signature should copy over. 
 
Step 2: 
In Outlook, go to FILE (top left corner). 
  
Step 3: 
Click on the OPTIONS button in the blue menu bar on the left side. 
 
Step 4: 
A new window will pop up. Click on the MAIL option in the menu on the left side. In MAIL, click on the SIG-
NATURES… button. 
 
Step 5: 
A new window will open. Paste my signature into the “Edit signature” field. Edit your email signature.  Be 
sure to assign it as your default signature for both new messages and replies/forwards if you wish. Hit OK 
when completed. 
 
Step 6: 
Go back into your general Outlook interface and create a new blank email. Make sure your new email sig-
nature is there and test out all of the links. 
 
Here are step-by-step instructions on how to setup your email signature via the web ver-
sion of Outlook. 
 
Step 1: 
Select and Copy my signature (above). You will eventually paste this in Outlook’s Signature window where 
you can just replace the necessary elements of my signature with your own information. All of the links 
associated with my signature should copy over. 
 
Step 2: 
In Outlook (via office.com), find the gear icon on the top right corner of the window. 
 
Step 3: 
In the Settings search field, type “signature”. The Email Signature option will show up in the search results. 
Click on the words “Email Signature”. 
 
Step 4: 
A new window will open. Paste my signature into the editor field. Edit your email signature as you wish. Be 
sure to assign it as your default signature for both new messages and replies/forwards if you wish. Outlook 
will automatically save your signature when you exit out of the window. 
  
Please contact IT if you run into any issues with Outlook. Thank you so much for your cooperation!
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Miscellaneous Corporate Designs

General live stream pre-show slate for YouTube and/or Facebook

COVID-19 updates website graphic for social media Technical difficulties announcement for social media

Grad Weekend logo, social media ad, and web-
site banner inviting soon-to-be high school grad-
uates to submit content for the ʻŌlelo channels.

Hiring ad for social media variant 1 Hiring ad for social media variant 2

Social media graphic and web page banner for the Board of Directors election
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DANE NEVES
DaneNeves.com


